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Just a short train or car ride from Amsterdam, Brand van Egmond’s 
home lies in the picturesque garrison town of Naarden. Here, the 
brand’s atelier and showroom are housed within a contemporary 
glass-fronted structure designed by founder William Brand himself. 

Adorned, naturally, with an assortment of lighting pieces, the 
elegant double-height spaces and artfully screened meeting rooms 
and offices within speak volumes about the brand’s ethos. It 
feels decidedly more like a gallery than a company headquarters, 
providing the necessary space and depth needed to fully 
appreciate the impact of these designs.

After all, Brand van Egmond’s products are not merely intended 
as functional or decorative elements within an interior scheme, 
but are individual pieces of art sprung from the visionary mind of 
William Brand and painstakingly handcrafted within the atelier.

Sculptor, designer and architect, William is truly the beating heart 
of the brand. Architecturally trained at the Utrecht School of Arts 
in The Netherlands, his passion for creating extends beyond the 
bounds of any one discipline, embracing diverse materials, styles 
and forms. 

The term ‘sculptural lighting’, sales and marketing manager, 
Dennis van Egmond tells me, denoted a rare and valuable 
commodity when Brand van Egmond was established in 1989. 
Though it has become something of a buzzword today, its true 
connotations – that of an expressive, dynamic art form – are 
embodied by Brand van Egmond’s work.

This is why the brand’s designs are prized by such a varied 
and prestigious clientele, from royal families and celebrities, to 
politicians, musicians and designers worldwide. For the past three 
decades, the atelier has released a new lighting collection each 
and every year, on top of which it works across myriad bespoke 
commissions.

Amazingly, whether it’s working on this core collection or on a 
commission for a luxury hotel, William applies the same hands-on, 
highly personalised approach. 

After speaking with the client and establishing their needs and 
ideas, he begins with handcrafted sketches. William draws from an 
almost encyclopaedic range of inspirations, from a client’s personal 
memories, to the natural world, or something as abstract as the 
composition of line-shaped clouds left by an airplane.

Brand van Egmond – 
design without restraint
Earlier this year, Hospitality Interiors’ Gemma Lochhead visited Brand van Egmond’s Netherlands headquarters to 
discover more about this unique lighting brand. 

“William’s architectural background 

equips him with an implicit 

understanding of the wider framework 

of the projects he undertakes”

› 
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Of course, William’s architectural background equips him with 
an implicit understanding of the wider framework of the projects 
he undertakes. As his ideas take shape, he considers not only the 
product itself but the space in which it will reside.

After these initial sketches, he moves quickly into the atelier to 
experiment with materials and shapes. His vision is then translated 
into reality via a painstaking crafting and finishing process 
undertaken by only the most talented artisans. This in-house 
process – one of the brand’s most unique attributes – ensures 
complete creative control over the finished product. 

Exploring the brand’s span of hospitality work alone, its 
dynamism and talent is clear to see. Earlier this year, Brand van 
Egmond crafted a one-off design for Hamburg hotel, The Fontenay. 
Inspired by the hotel’s picturesque position on the shores of Alster 
Lake, the brand created a showstopping chandelier featuring a 
handmade metal branch, surrounded by silvery leaves to represent 
the sparkling waters. 

For the Taipei branch of steakhouse brand, Smith & Wollensky, 
meanwhile, Brand van Egmond created a composition based on its 
Kelp design. Available in round, conical and oval chandeliers and an 
assortment of materials, the design creates a delightful ‘dancing 
composition’ of elements. 

Despite the high level of commissions it undertakes each 
year, Brand van Egmond is not content to rest on its laurels, and 
recently opened its first dedicated showroom in the U.S. Having 
already completed numerous U.S. projects and with growing 
buzz surrounding the brand there, this new showroom in the San 
Francisco Design Centre was a logical next step to further connect 
with the market. › 
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“As our designs 

are considered 

‘very European’ 

and at the same 

time ‘daring’, 

we’re increasingly 

receiving more 

and more requests 

from the U.S. for a 

lighting sculpture 

from our hands”
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“As our designs are considered ‘very European’ and at the same 
time ‘daring’, we’re increasingly receiving more and more requests 
from the U.S. for a lighting sculpture from our hands,” William tells 
me. “Especially for tailor-made lighting for both residences as well 
as hotels.

“By setting up a Brand van Egmond showroom, with dedicated 
advisors on hand for both the residential as well as hospitality 
market, we can now offer architects, designers and design lovers a 
focal point to visit and get inspired by the wide-ranging possibilities 
of our atelier. 

“For us it is also important to learn from the U.S. market; through 
this dedicated showroom we mean not just to sell our own idea, 
but also to work hand in hand with fellow creatives in the design 
world in order to create beautiful bespoke lighting.”

As demand for this artisan approach to lighting grows, Brand 
van Egmond’s ingenuity and integrity will no doubt position it as 
a global forerunner. Though the brand might grow in stature and 
repute, however, it is clear that the atelier is resolved to maintain its 
founding principles of artistic experimentation, handcrafting and 
longevity. 

In a world of fast fashion and fleeting interior trends, Brand 
Van Egmond’s enduring creations only become more valuable, 
promising to bring joy to many generations to come. 
www.brandvanegmond.com
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